SIGA Brings Green Products
From Europe To United States
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ADA — Going green can be a com-
plumv:d process for companies. But it
simple awareness.

. for example, Airleader, an it
o Boresy e em - tha
helps bring awarenes o lhc energy
wasted by ystems. Airleader
13 marketec in the United States Dy SIGA
Technologies, located in A
“What hay n the past, com-
pressors were turned on and as long
as nobody in the plant was basically
screaming, ‘T don't have enough air. they
stayed on. So, very often, e of many
compressars
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b Supply, It balances
the system,” said Jan Hoetzel, managing
pariner of $IGA Green Technologies
atever eed is shut off,
and thats S e
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Hoetzel and his family moved (o West
Michigan in 2003, and when Hoetzel
parted ways with the German supply
Lomwn\' that had brought him to West
Michigan, “the family didnt want to
move: he laughed. He formed SIGA in
2005 to m1rkcl the Airleader, which was
ermany by a company run
B2 long:time friend. Hoetzel, skeptical
about the product at first, was quickly
convinced of its merit and gained the
exclusive North American rights o it.
SIGA supports el techaology by
connecti products to

ey e P onileg 12
t0 18 monihs, SIGA will begin marker
ing a roduct in North America
o et high demand in
Europe. He did not want (o name the

ila
nproving the thermal envelope from
allsdes — including from the foof and,
most uniquely, between the building and
the ground. e e ou of
technology used to creste “passive hous-
o that recqire Iitl. encrgy. for
e T olin by heo

exremely low-cnergy
Hoet said he is always on the look-

out for L
Europe, as well, but so i
able to find a product that
e e e e
been hard to find here is because the
U.S. has received relatively lile pressure
10 move to renewable energies compared

o Europe.

“Having cnergy cols very high ba
put more Europe to improve
Eifciencies years ago. 1 see. now a Jot
01 momentum here in the States,” said

Hc noted that while buildings in the
aren't getting any smaller, they are
gelmu‘ el e
one way they can do so. Popular mostly
i i it s bl
ning mll'hplc c()mprc\«) the Airleader
not only manages 3 compaay's air com-
pre: also gives in-depth
iy Ak e e
power usage and system pressure.

The Alnicader as been on the German
market for more than 20 years, but is just
making its way "o the US. In it
first installa America, the
saved the company 31.1 percent in ener
gy costs: 2 total of 534339, For that
particular company, the expected return
on investment was 69 months. The aver-
age savings for a company that SIGA has
seen is 20 to 25 percent.

Despite the products proven record,
Hoetzel said it hasn't garnered the sup-
port he hoped i would here in Ve
Michigan, although it has been well
Soetialong 11 Gatani vt
and near Mexico.

“I do not have as much traction as T
would like to have here in West Michigan,
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but states with more energy costs have
3 toslly ciffeent approach to 17 said
Hoet ling a YouTube pro-

R \\cll s aincwsetten
help the marketin ign.
SIGA has offices both in West Michigan
and Gemany.and hopes to bridge the
ween rumpun ;md S. green
tochnology as?Amece experience a
Sronges push to find energy solutions 1o
cut down on costs.




